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Sample Outline: Menu Descriptions and Designs
I. Introduction
a. A means used in the industry
Menus have different designs as conceived and deemed fit by management in regards to the effectiveness with which the message intended can be relayed to subsequently harness connected benefits.
i. Criteria for the design
The fundamental role menus play in connecting businesses to their customers necessitates the observation of some rules for designing the best.
 https://www.thebalancesmb.com/restaurant-menu-design-2888583
ii. Importance of menu designs
https://www.restaurantinformer.com/2009/10/the-importance-of-menu-design/
iii. Controversy and misrepresentations
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5124489/
iv. Evidence of the benefits harnessed 
https://www.restaurantbusinessonline.com/impact-menu-design

II. Methodology
The exploration into the comprehension of menu designs and similar issues would need a process that is analogous to a typical research process. 
a. Participants
There would be researchers as well as respondents with the latter involving employees at different levels. Customers would too be used.
b. Design of the survey
Data collection would be conducted through surveys that would be structured as and split into;
i. Instrumentation
ii. Time of collection

III. Results/Expected results
a. Analyze data
The data collected from part II (b) above and as collected from II (a) would be analyzed by use of qualitative data analysis techniques.
b. Mapping the trends
There would be comparison s of the various results from the collected to identity and map the trends that characterize design and use of menus.
c. Identify differences
There would still be comparisons of the findings in this regard with prior research to identify differences for an in-depth understanding. 
IV. Conclusion
a. Interpretation of data
At this stage, the research would funnel on making meaning of the findings.
b. Determination of relevance of data.
The data collected is influential to the outcome of the research and so the associated credibility. 
V. Discussion
a. Impact of research
It would be important to explore the effects the findings of the research would have to and in the industry
b. Future research.
Just like business concepts and applications are dynamic, research is continuous and as such suggestions for future studies would be considered.
c. Issues raised
Research aims at filling blanks left; reflecting on these grey areas would imperative.
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